AVERS’

3aMOK Bpe3HOU NpoTnBoNnoXKapHbIN Avers
2000-ZN (B2B)

2,5 . 24
R
A A ] Y / \
Y T T T
| |
| |
17,
<t > 9 . |
(@) | '
[
| |
| |
A I |
| |
| |
| |
o I
.14 2 ©)
| |
}r I | 6
\4 I :
A | |
| |
| |
LN LN LN
O o .13,
Q < o 2 N ' !
| |
| |
v I — |
A | 61
w{ I |
| |
| ‘ |
(@)
3 O
I
| |
7 ' '
| |
| |
| |
3 o
| |
| |
| |
| |
X v o
A ‘
v v || 2 ' K | /
M5 x 85 BUHT M6x20 3arnyuwka KpenaeHusa uuamHapa
1 2 WT ANS NpefoTBpalLeHns obpaTHOW TArm
LuT. .

npwn noxape

) | | 9

BUHT KpenaeHnsa umunmHapa





